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TOD and the American Dream

n the popular imagination, the American Dream brings
Ivisions of a suburban home with a big back yard and a

car in the garage to carry “Dad” into and out of the city
for his job each day. This image recalls the postwar baby boom
that went hand in hand with the suburban boom. In 1954, an
estimated 9 million people had moved to the suburbs since
the end of World War II, lured by affordable, massproduced,
single-family homes on the peripheries of cities.

But, if demography is destiny, the prospects look
bright for a new, twenty-first century version of the American
Dream — one shaped by transit, the development it attracts,
and a growing appetite for affordable housing in urban areas.
Population groups that covet housing very close to transit are
precisely the populations that will grow exponentially in the next
decades. They include older Americans who will comprise 35
percent of our population by 2025; immigrant families who will
account for almost one-third of population growth in the next
two decades; and the nearly 70 percent of households without
children. The Twin Cities (Minneapolis and St. Paul) alone are
on pace to add 930,000 residents in the next 25 years, and many
of the new residents will seek out housing near transit. Between
them, the cities of Minneapolis/St. Paul, Portland, Oregon,
Phoenix, and Charlotte could add over 445,000 households in
transit zones by 2025.

Skeptics will say that suburban developments that
depend on cars get built because that is how people want to
live. But communities across the nation, from Charlotte to
Portland to Washington D.C., have proven that there are many
variations on the American Dream. These communities have
demonstrated that transit-oriented development supports the
timeless essence of the American Dream: the dream of owning
a home; of living in an attractive, thriving neighborhood; of
setting down roots and feeling part of a community; of enjoying
the walk to a neighborhood coffee shop or a short train ride
to see a movie. Transit-oriented development promises to let
Americans hang a figurative sign on suburban sprawl that says,
“The American Dream: Visit Us At Our New Location.”

This booklet summarizes the results of listening sessions
that the Federal Transit Administration (FTA) has undertaken
with several cities in which new transit investments either have
taken place, or are about to be built. We hoped that by listening
to the planners, developers, and bankers in these communities,

we could learn what works, what doesn’t work, and what
facilitates the kind of community that we believe exemplifies
the American Dream.




What do we mean by “TOD”?
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Overcoming Barriers

TOD makes inherent sense in our dispersed, congested, and hectic lives. We want to
live near many activities, including work, shopping, medical care, and entertainment.
However, most developers and bankers have been reluctant to build and invest in
such communities. For example:

“Creating walkable neighborhoods with attractive
transit options requires innovation and determi-
nation by developers, financial partners, local ju-
risdictions and the transit agency. In the Portland
metro area, consumer demand for transit oriented
development is strong and growing.”

- Fred Hansen, General Manager, Tri-Met




success Stories With many challenges to ovetcome, ate any

TOD?’s being built? Of course there are!




Promoting TOD

Proactive Planning

Focus on Mixed-Use Development

Land Assembly

Public Funding

One Size Doesn’t Fit All

So what do these success stories all have in
common? What does it take to promote TOD?




Promoting TOD

“Pro-active implementation. Go out, figure out what the devel-
opers need in order to make the transportation there more com-
petitive and try to respond. The mayor mentioned the zoning.
Try to go out and pre-zone land for that type of development.
And most importantly, outreach education and partnerships, be-
cause without you as our partners this isn’t going to be a vision
that we accomplish... | mean, honestly, how many of you 5, 10,
20 years ago would ever think that Charlotte would get to this
point?”

- Debra Campbell, Charlotte-Mecklenburg Planning Commission

Prepare For What You Need

Timing is Key

Placemaking Matters




Identifying Research Opportunities

Additional Market Research

Documenting the economic benefits of transit

Interagency Coordination

Research on Land Assembly and Joint Development

What we’re doing now...
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For more information, please contact:

Office of Policy and Performance Management
Federal Transit Administration

400 7th St. SW, Room 9310

Washington, DC 20590

Phone: (202) 366-4050
Fax: (202) 366-7989



